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2 MILE TRADE AREAS AROUND MAJOR GROCER AND CVS LOCATIONS THAT ARE VOID OF WALGREENS

Orange, Seminole and Osceola Counties, Florida

ot a
Work Obijective
Indentify locations where selected synergistic or competing uses
are present but where the target concept is absent.

Client
Walgreens (NAI Realvest - Orlando, FL)

18-Mar-06

Trade Area Map Col Map Row Albertsons BJ's| CVs§) Publix Sam's Club Target De' ve rables
Trade Area: 1 10 13 1 2| 1 1

Trade Area: 2 1 12 1 1 1 1 1

Trade Area: 3 6 El | 1 2 1 1

Trade Area: 4 6 13 1 2| 2

Trade Area: 5 6 13 1 2| 1

Trade Area: 6 9 165] 1 1 .
Trade Area 7 5 g 1 [ market void.
Trade Area: 8 9 11 1

Grand Total 4] 1 11 [E] 2] 3

o  Market level map showing the locations of target use, com-
petitors and synergistic uses with market voids identified.
e Report that enumerates whish uses are present within each

e  Spreadsheet that provides details for each identified market
void.
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CENTRAL FLORIDA FAMILY DOLLAR
TRADE AREA ANALYSIS
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BIackPoi ] Hisp | HispPct | POP| HH | ILT40 | ILTAOPCT | ILT50 ] ILTS0PCT | CNTDOLLAH CN

SitelD | Black
171798 28363 083 2243 0.07 | 3427712244 7835 0.64 9065 0.74 1
172043 26913 083 2057 0.06 | 3235011567 7408 0.64 2556 0.74 1
173652 28363 083 2243 0.07 | 3427712244 7835 0.64 3065 0.74 1
175688 26919 083 2057 0.06 | 32350 11567 7408 0.64 2556 0.74 1
_|152103 2TE43 082 2361 0.07| 33858 12205 Frall 063 933 0.73 1]
155522 27643 082 2361 0.07 3385812205 7710 0.63 8333 073 0
173702 27643 082 2381 0.07 | 3386812205 7o 063 2933 073 0
| 174763 27854 082 2273 0.07| 34004 12238 O3 063 943 0.73 1
154426 26336 081 2285 0.07 3257111973 7B02 063 2314 0.74 0
154677 26970 081 2372 0.07 | 3322612246 7853 0.64 q0a0 0.74 0
185215 26970 081 2372 0.07 | 3322612246 7859 0.64 9020 0.74 0
| 172045 27273 08 3453 0133973 11622 T2 063 518 0.73 1
173295 27273 08 3453 0.133973/11622 7342 0.63 8518 073 1
174388 27802 079 3583 0.135028/11992 7530 063 2763 073 1
| 175706 27802 079 3583 0.1 38028 11992 830 063 8763 0.73 1
153871 26814 078 2334 0.07 3320212192 2 0.63 3003 0.74 0
170672 20467 0.7g 2282 0.09|26130) 9168 5862 0.64 B727 073 1
171733 28482 0.78 2378 0.07 | 3634113193 211 0.62 9453 072 1
171780 28482 0.78| 2376 0.07| 36341131593 M 0.E2 9459 072 1
172224 27933 0.78 3768 0113583312305 7733 0.63 044 0.73 2
173306 27933 0.78 3768 011 |3583512305 7799 063 044 073 2
173589 27933 0.78| 3768 0.11|35839 12305 a9 063 q044 0.73 3
175356 28482 0.78 2376 0.07 3634113193 8121 0.62 3453 072 1

4 Work Objective
Indentify and rank all intersections whose trade area characteristics

meet or exceed the average existing store.

g Client
Family Dollar (Florida Retail Development - Orlando, FL)

Deliverables

Whole market maps showing ranked trade areas and support-
ing data.

Reports containing details for ranked areas.

Spreadsheet that provides details for ranked areas.

Detailed maps and companion reports for trade areas that were
selected for additional consideration.

Keith Gerhartz

Chief Operating Gorilla

(407) 481-0996
Keith.Gerhartz@MapGorilla.com




rade Area Potential Analysis
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4 \\_ Conburs ,;X‘fea of Op_portunity Bank Deposits and Key Demographics
RBC Atlanta, Georgia
Deposits  Deposits  Deposits Change Change Change HH HH HH Businesses Employees
MapID Rank 2004 2005 2006 2004-2005 2005-2006 2004-2006 2006 2011  Change 2006 2006
257 1 $690.527 $20218 $2.730.185 $670.311) (-05.8%) $2.750,060(0.416.0%) $2.080.658 (207.4%) 4,327 563 5§32 8310
kg 1 52.311.830 $2.854.500 sa281.7 542,870 (23.5%) $427.219 (12.0%) $060.860 (42.0%) 32247 2584 4558 2,002
393 1 34002413 4871213 $5.582,379 $572,800 (14.0%) $821.188 (19.1%)  $1.483 068 (35 7%) 31,842 36,524 4882 4320 48,034
R 408 1 $23532,147 $31,188.536 §37.080,781 $7.,836,380 (326%) $6,801,225 (21.8%] $14.437.614 (B1.4%] 32,533 37,832 5200 0,307 190,230
221 2 $860.670 §922.520 §1.030.027 $81.850 (7.2%) $118.408 (126%) $178.357 (20.7%) 48,141 50671 2530 4147 83486
280 2 §600.280 SE72.200 5608.140 72811 (121%) $25.240 (2.8%) $97.851 (18.3%) 11,180 12,538 1.802 18.542
34 2 §750.850 5233 586 $1,052,565 $123,718 (18.3%) $182.000 (19.1%) $202,715 (38 5%) 13,050 14,818 10878 17,212
I 330 2 §795.080 5081417 $56,051 (7.0% $130,288 (15.3%) $188,337 (234%) 14,841 18,088 735 15,802
350 2 8087 420 $1.071.657 §1.152.804 $84.237 (85%) $B1.147 (7 6%) $165.384 (16.7%) 2.001 10.582 1.581 008 18.315
359 2 51,172,699 $1.282.141 56,500 (0.5%) 524242 (71%) 10,823 12300 1408 1mm 0812
361 2 52.161.644 $2.284055 $2.377.657 FE2TO02(4.1%) $216.013 (10.0%) 5,881 45,454 273 6138 78.082
385 2 $665.302 sTaL a7 $887.634 08,025 (14.4%) $128.217 (16.6%) $222,242 (33 4%) 14,785 17,783 2008 1,801 18,940
394 2 §740.007 §781.378 $883.674 $21.371 (20% $102.198 (13.4%) $123.567 (16.7%) 14,858 16.483 1824 2774 33.207
405 2 §1.158.685 $1,187677 $1.226.401 $36.982 (2.4%) $36.814 (3.2%) $77.808 (6.7%) 17127 20,220 el 2118 27,637
& 3 §558.681 SE23.411 $602.752 §74,730 (13.4%) $160.341 (26.7%) $244.071 (42.7%) 8240 10,135 295 1452 10.681
78 3 §190.108 §220.863 $285,755 §30,867 (20.8%) $55,802 (24 .3%) $95.560 (50.2%) 6,737 7404 887 a1e 5,584
84 3 $010.203 §380,330 §1.010414 (520.864) (-32%) $121,075 (13.6%) $01.211 (9.0%) 3124 24307 1173 1857 21,288
* i 000's of dollars —gré
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Work Obijective

come.

1 Client

RBC Centura Bank (Genoa - Atlanta, GA)
Deliverables

ing data.

selected for additional consideration.

Define, evaluate and rank all trade areas within selected markets
| based on deposit growth trends, employment and household in-

e Whole market maps showing ranked trade areas and support-

e Reports containing details for ranked areas.
e  Spreadsheet that provides details for ranked areas.
e Detailed maps and companion reports for trade areas that were

Keith Gerhartz
Chief Operating Gorilla
(407) 481-0996
Keith.Gerhartz@MapGorilla.com




- Site Level Due Diligence

Primary Competitors By Trade Area Page 1 ¥ 5
Subject Site: Salt Lake City, UT - 90 South 400 West Salt Lake Ciry, UT 84101
S R ‘West Boug
Name Address City State Zip
odg C J n
0-10 min / b
APPLEBEES 150 S RIO GRANDE SALTLAKE CITY ur £4101
APPLEBEES 2175 WEST CITY CENTER COURT WEST VALLEY CITY uT 84110 rth Salt
BIAGGIS .
caurornerzzad  Secondary Competitors By Trade Area Page 1 -
CALIFORNIAPIZZAH  Subject Site: Salt Lake City, UT - 90 South 400 West Salt Lake City, UT 84101
CALIFORNIA PIZZA
CHILIS . N
Hame Address City State Zip Flemings -~ |Okve Garden|
CHILIS California Pizza Kitchen s
FLEMINGS X Applebees f 4 PF Changs
wmAcARONI GRILL | 10 min Bagpis! Macaroni Gril
OLIVE GARDEN E%&EHETRSTATE BANQUETS 48615 STATEST MURRAY ut 841074821 i
OLIVE BARDEN KITTY PAPPAS STEAK :n ;\] G Frd
PF CHANGS HOUSE . : - ot _ - N E 80 South 400 West \Chiks| ays| B
st romveversreaovee | ¥emographic Summary Report - Drive Times ca DL;L@. City, UT 84101 i -
E—— Subject Site: Salt Lake City, UT - 90 South 400 West Salt Lake City, UT 84101 L [Caiformia Piza Kechen||_| W8
0-15 min SHULA'S STEAKHOUSE Source: Applied Geographic Solutions, Estimates and Projecticns, Tune 2003 172] Calfomia Pizza Kitchen } I "
APPLEBEES gZ%I:CER'S FOR STEAKS & STy Chis| 1 :
P g gy I "
APPLEBEES ABONMASTER 0-10 min 0-15 min 0-20 min Southlisatt-{akd Olive Garden
APFLESEES RESTAURANT Population: ,j\ J }‘( = :
sopiagion: ) Hass}
APPLEZEES 0-15 min 2000 Population - Census, Actual 330,934 749,421 968,331 el LI - 5,
APPLEBEES BLACK ANGUS Current Vear Population 103687 73787 1,000,606 o Milreet B
BIAGGIS RESTAURANT Cusrent Year Employment 364,708 487482 539,239 [
CALIFORNIA PIZZ2 BLACk amss Projected Population - 5 Year 424681 211,392 1,050,599 e W"’,‘;p,d,m : X
A1 EQBNIS B CAFE ALICIA Projected Growth - 5 Vear 52% 49% 5.0% e Gaden H
CARVERS STEAKS & CHOPS Current Year Median Age 320 314 309 oo o o
CHI ENTERPRISES INC- Current Year Population by Age 15 152
CHARLIES 04 T7% 7.9% 8.0% S " .
DESERT STATE BANQUETS 517 17.3% 19.7% 21.2% = Outback
LR 18220 48% 50% 50% it CHils " hts
w « 214 2% 7.5% T0% -
f’ A ‘ 2544 31.9% 30.5% 303% ]\ Apibess
i Lol 4554 11.6% 121% 123% —
! & A 35.64 77% 78% 7%
N S Over 63 10.8% 96% 25%
ey -8 Cusrent Year Population by Race
e Whit 819% 85.0% 86.9% : H
Work Objective
o — Develop standardized suite of deliverables that was used to com-
California Pizza Kitchen| H H
ioisbos PF Grangs pare and contrast potential sites for new restaurants.
= Baggs Macaran Gril
50 South 400 West Frn 751 Fridays = Client ’ ’ -
SaltLake Cily, UT 84101 — Ted Turner’s Ted’s Montana Grill Restaurant
172 Calformia Peza Kachen 188]
Chilis| - H
ot U‘iulu E.adun " Del 1ve ra.b I es
ki - | e Maps of income and daytime population with competitor
ik Mount G¥fmpus I H
] \ TG Fridays ocations.
ropebacs | I Jmpicbes ¢ Reports detailing demographics, primary competition and sec-
he Garden S e e . .
1or
Y — ondary competition within specified drive times.
Eal ! . - .
h = e  Spreadsheet that served as input to statistical analysis and ba-
z I0utb ack] - . . .
ED rvod§Taichts sis for comparing and contrasting alternatives.
West Jofda, Applebaes
|Chilis
A -
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Chief Operating Gorilla

(407) 481-0996
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