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Market Void Analysis 

Work Objective 
Indentify locations where selected synergistic or competing uses 
are present but where the target concept is absent. 
 
Client 
Walgreens (NAI Realvest - Orlando, FL) 
 
Deliverables 
• Market level map showing the locations of target use, com-

petitors and synergistic uses with market voids identified. 
• Report that enumerates whish uses are present within each 

market void. 
• Spreadsheet that provides details for each identified market 

void. 
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Analog Analysis 

Work Objective 
Indentify and rank all intersections whose trade area characteristics 
meet or exceed the average existing store. 
 
Client 
Family Dollar (Florida Retail Development - Orlando, FL) 
 
Deliverables 
• Whole market maps showing ranked trade areas and support-

ing data. 
• Reports containing details for ranked areas. 
• Spreadsheet that provides details for ranked areas. 
• Detailed maps and companion reports for trade areas that were 

selected for additional consideration. 
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Work Objective 
Define, evaluate and rank all trade areas within selected markets 
based on deposit growth trends, employment and household in-
come. 
 
Client 
RBC Centura Bank (Genoa - Atlanta, GA) 
 
Deliverables 
• Whole market maps showing ranked trade areas and support-

ing data. 
• Reports containing details for ranked areas. 
• Spreadsheet that provides details for ranked areas. 
• Detailed maps and companion reports for trade areas that were 

selected for additional consideration. 
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Site Level Due Diligence 

Work Objective 
Develop standardized suite of deliverables that was used to com-
pare and contrast potential sites for new restaurants. 
 
Client 
Ted Turner’s Ted’s Montana Grill Restaurant 
 
Deliverables 
• Maps of income and daytime population with competitor 

locations. 
• Reports detailing demographics, primary competition and sec-

ondary competition within specified drive times. 
• Spreadsheet that served as input to statistical analysis and ba-

sis for comparing and contrasting alternatives. 




